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Even though they’re now becoming affordable, do you really need a digital SLR?
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here seems to be no stopping the rise of the budget digital
SLR. First the Canon 300D got us excited, then the Nikon
D70 got in on the act, and in the next couple of months
we’re expecting new models from Pentax, Olympus and Canon. These
releases are likely to provoke a massive price war for your pennies and
pounds, but before we all get carried away, there’s an important
question that needs to be answered: do you really need an SLR?
On the face of it, this seems like a foolish question. After all, if you’re
serious about your hobby, you want the best equipment in your price
range, and doesn’t that automatically mean an SLR? Well, not
necessarily. In the days of ﬁlm, the main advantages of an SLR were the
interchangeable lenses, a wealth of manual controls and, of course, a
viewﬁnder that delivered almost 100% image coverage. Today’s digital
compact has the latter two qualities in spades, while high zoom ranges
are now beginning to make some people question the value of
interchangeable lenses. Would you rather carry a largish SLR with a
selection of lenses or a compact eight-megapixel camera with a high
zoom range? It’s a choice that really boils down to how you like to
shoot. Are you someone who goes out speciﬁcally to take photographs
or do you take your camera with you, taking shots and scenes as you
happen across them?
The size of the camera isn’t the only consideration. The quality of the
optics makes a massive difference to the ﬁnal image. The size of the
sensor (usually larger in SLRs) is also a factor. Here, SLRs come out on
top… for the time being.
The ﬁnal major difference is the technology we love to hate, the
Electronic Viewﬁnder. I must admit that I can’t stand them, but what do
you think? I want to know what format your next camera is going to
be. Email me with your thoughts on the subject and we’ll
print the best responses in the magazine.
Best wishes

T
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Our promise to you
■ We will show you how to capture and
create better pictures, give clear,
independent buying recommendations on
the latest kit, and deliver two CDs or one
DVD packed with the best PC software.
■ We use boxes, tips, quick ﬁxes, quality
photography, walkthroughs and diagrams
to show you how to improve your
photographic and image-editing skills.

■ We have a cast-iron policy of editorial
independence. All our kit is reviewed assold. We discourage our journalists from
accepting gifts from advertisers.
■ We welcome your opinions on the
magazine, ideas for articles,
photography, thoughts and questions.
■ Send them in today – see the
email addresses below.

Adam Evans Editor
editor.dcm@futurenet.co.uk
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photographer and
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ROD LAWTON
Camera expert
Rod Lawton has
reviewed virtually
every digital camera
ever released. A selfconfessed technical nut, he reviews ﬁve
cameras each month for us, giving him an
unparalleled wealth of experience with which
to compare and contrast.

TIM SHELBOURNE
Professional digital
artist and writer
Tim Shelbourne, now a
digital convert and
formally a traditional
illustrator, made the switch to digital after his
ﬁrst encounter with Photoshop. His in-depth
knowledge of the intricacies of image editing
is second to none.

The team...
Adam Evans Editor
editor.dcm@futurenet.co.uk
Andrea Thompson Deputy Editor
andrea.thompson@futurenet.co.uk
Rob Bowen Art Editor
rob.bowen@futurenet.co.uk
Christy Walters Designer
christy.walters@futurenet.co.uk
SUBSCRIPTIONS & BACK ISSUES
If you have a query regarding a subscription or back issue,
or would like to place an order, please contact our
customer services team:
Telephone: +44 (0)870 4448680
Email: customerservice@futurenet.co.uk
EDITORIAL CONTRIBUTORS
Steve Bavister, Helen Bradley, George Cairns, Mark Harris,
Rod Lawton, Pete Martin, Aidan O’Rourke, Derek Lea, Tom
Mackie, Tim Shelbourne, Mark Sparrow, Rachel Spooner,
Mark Wheatley, Mark Wilson. Elizabeth Raderecht
PHOTOGRAPHIC CONTRIBUTORS
(Where not credited inside) Future Network Photo Studio,
Photolibrary.com, Getty Images

Advertising
Jacquie Duckworth Sales Director
0207 317 2679 jacquie.duckworth@futurenet.co.uk
Chris Thomas Ad Manager
020 7317 2600 chris.thomas@futurenet.co.uk
Jim Cohen Sales Executive
0207 317 2635 jim.cohen@futurenet.co.uk
Advertisement typesetting J Jays Ltd

New media
Ali Jennings New Media Editor
ali.jennings@futurenet.co.uk
Steve Pashley Online Editor
steve.pashley@futurenet.co.uk
Sarah Williams Software Copyright Co-Ordinator
sarah.williams@futurenet.co.uk

Circulation and marketing
Fiona Tully
Clare Tovey
Katty Pigott
Mike Thorne

Marketing Manager
Production Manager
Production Co-ordinator
Team Buyer

International licensing
Simon Wear International Licensing Director

HELEN BRADLEY
Photographer
and digital artist
Helen Bradley is a
photographer and
multimedia collage
artist. Equally at home behind a camera or
computer, her knowledge of Paint Shop Pro,
coupled with a no-nonsense Plain English
approach, is extraordinarily impressive.

MARK HARRIS
Photographer and
technical journalist
Mark Harris has been a
photography writer for
over 10 years – and has
performed product testing duties on both
Which? and T3 magazines. Your Lab Test
expert each month, his technical knowledge
will guide you past the pitfalls.

Next month

DEREK LEA
Professional digital
artist and writer
Derek Lea is famous
around the world for his
Photoshop art work. The
creator of innumerable magazine covers, his
work incorporates disciplines as diverse as
digital imaging, photography, illustration, 3D
modelling and writing.

FULL DETAILS ON PAGE 145 8

Great night shots
Learn how to shoot amazing
cityscapes, ﬁrework scenes
and much more…

004

ON
SALE

Thursday
7th Oct

Senior management
Nick Merritt Managing Editor
Lynda Burgess Assistant Publisher
James Binns Publisher

Future Publishing Ltd is part of The Future Network plc.
The Future Network produces carefully targeted specialist
magazines for people who share a passion. We aim to satisfy that
passion by creating titles offering value for money, reliable
information, smart buying advice and which are a pleasure to
read. Today we publish more than 100 magazines in the UK, US,
France and Italy. Over 100 international editions of our magazines
are also published in 30 other countries across the world.
The Future Network plc is a public company quoted on the
London Stock Exchange (symbol: FNET).
Non-executive Chairman: Roger Parry
Chief Executive: Greg Ingham
Group Finance Director: John Bowman
Tel +44 1225 442244
www.thefuturenetwork.plc.uk
Distributed by
Marketforce (UK) ltd, 5th Floor, Low Rise Building, Kings Reach
Tower, Stamford Street, London, SE1 9LS.
Tel 020 7633 3300
Printed in England
© Future Publishing Ltd 2004
Disclaimer Submissions to the magazine come under
worldwide licence to print and syndicate. All contributions to
Digital Camera Magazine are accepted on the basis of a nonexclusive worldwide licence to publish or license others to do so,
unless otherwise agreed in advance in writing. We reserve the
right to edit letters. We cannot accept liability for mistakes or
misprints, or any damage to equipment or possessions arising
from use of this publication, its discs or software. Due to
unforeseen circumstances, it may sometimes be necessary to
make last-minute changes to advertised content, for magazine
and discs.

Contents DCM#25
BACK GARDEN

SAFARI!

GET YOUR BEST-EVER NATURE & FLOWER SHOTS
8 Take super-sharp close-ups of ﬂowers, insects & birds
8 Master digital darkroom techniques for better images
8 Learn the secrets of professional garden photographers

COVER FEATURE
STARTS PAGE

30
EXTRA

p105

Buyers’ Guide
THE ULTIMATE GUIDE
TO SHOPPING AROUND
PAGE 111
Some features and functions are musthaves for the creative digital photographer,
and so we’ve trawled our review pages to
give you the most comprehensive buyers’
guide to digital cameras on the market

Panoweaver

FlashSlider 3.0

Effortlessly create interactive
panoramas that viewers can scroll
around, zoom into
PAGE
and much more!

You don’t need any knowledge of
Flash to create superb Flash-driven
slideshows, thanks
PAGE
to FlashSlider

106

006

107

Getup&go
All the best places to go and things to shoot
Getup&go
p62
Top 10 transport shots
p66
Trailblazers
p70

